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Brussels, San Diego, Monday 20 May 2013 - GS1 and Open Mobile Alliance (OMA) are collaborating to
enable bar code scanning features built directly into mobile devices. This will make it easier for
application developers to allow their apps to scan and link to trusted content.
“Mobile data is growing exponentially and bar code scanning is a key driver for consumers to access
data and media owners to engage users. Today, the industry is working with a bar codes ecosystem that
is fragmented by non-standard solutions. This specification will enable application developer innovation
for the mCommerce and mobile advertising industry, allowing companies to develop interoperable and
scalable applications”, commented Bryan Sullivan, OMA Board of Directors Vice-chairman.
GS1, the supply chain standards organisation, manages the system of product barcodes used by close to
2 million companies on billions of products across the world. OMA, the mobile standards organisation, is
recognised for a wide range specifications and application programming interfaces (APIs) to enable
mobile services. These include OMA DM (device management), which has been deployed on over 1.4
billion devices. The two organisations have been working together since 2011.
GS1 and OMA will develop a new specification leveraging existing GS1 and OMA standards. It will allow
mobile device manufacturers and operators to build mobile devices with the following key bar code
scanning capabilities:





universal scanning of standardised bar codes
built-in code scanning capability accessible to users manually through the device camera, and
also to applications thanks to a Web API exposed on the device
intelligent linking of bar codes with trusted content provided by the owners of the bar codes
support for collection of user analytics including location on an opt-in basis

For application developers the specification will simplify and accelerate deployment of applications that
use code scanning by providing:



more flexible integration of code scanning into applications
seamless and more consistent user experience reduced time to market: common standards
and enablers will reduce both complexity and development costs

Ultimately consumers will benefit through a new generation of more intuitive applications.

“Our consumers are increasingly using mobile devices to research and purchase products. This new
specification will allow more consumers to access accurate and trusted product information to help
them with their daily lives”, said John Phillips, SVP Customer Supply Chain and Logistics at PepsiCo.
The two organisations aim to launch the new specification in 2014 and encourage companies to actively
participate in the development process this year. The initial list of companies participating includes
Fujitsu, NEC and AT&T. To participate in this activity, contact Cameron Green (cameron.green@gs1.org)
or Kennie Kwong (kennie.kwong@att.com).
Mobile Codes and NFC Panel Discussion: 6 June 2013, Dublin, Ireland
On June 6, GS1 will participate in a panel discussion on Mobile Codes and NFC as part of a seminar
hosted by OMA at the Burlington Hotel Dublin, Ireland. The OMA seminar is designed to bring together
thought leaders in the area of Big Data as it relates to mCommerce and Mobile Advertising to discuss
the ecosystem and make recommendations about the potential for new standards or best practices,
which might help stimulate innovation, market growth and greater end-user satisfaction. Panel
participants will examine the way in which tags such as QR codes and NFC, combined with functionality
on the mobile device, can lead to enhanced services. Attendees can join in person or over the
interactive live-streamed webinar, which will enable viewers to present questions to the panel.
Attendance is free for OMA members and a select number of invited guests. Interested parties should
contact Elizabeth Rose at erose@omaorg.org. See http://www.omaevents.org/ to register for the
webinar.

Notes for editors
Facts about bar code scanning
 According to comScore, a leading firm in measuring the digital world, more than half the US





smartphone population used their phones in 2011 to perform product research while shopping
in stores, while 1-in-5 scanned a barcode and 1-in-8 compared prices on their phones.
http://www.comscore.com/Insights/Press_Releases/2012/2/comScore_Releases_the_2012_Mo
bile_Future_in_Focus_Report
“QR Code Usage Among European Smartphone Owners Doubles Over Past Year. Germans are
most avid users of QR Codes, while Spain Ranks as Fastest Growing Market.” Source: comScore,
Inc. September 2012
http://www.comscore.com/Insights/Press_Releases/2012/9/QR_Code_Usage_Among_Europea
n_Smartphone_Owners_Doubles_Over_Past_Year
“Mobile Barcode Trend Report: Holiday Shopping Edition (U.S.): One million more scans than
last year; people are scanning multiple times; Ages 25-44 made up the majority of users
scanning at 49%.” Source: Scanbuy, Inc. 2012. http://www.scanlife.com/en/trend-reports





A recent study of QR code usage among consumers in the US, UK, Germany and France found
that Americans were the most likely to have used the technology. Source: eMarketer, Jan 2013.
http://www.emarketer.com/Article/US-Ahead-of-Western-Europe-QR-CodeUsage/1009631#6sCPMcDyRGeQTiqC.99
“Top 30 QR code uses” Source: Emerging Technologies smartblogs, Jan 2013.
http://smartblogs.com/social-media/2013/01/03/top-30-qr-code-uses/

About GS1
GS1 is a neutral, not-for-profit, international organisation that develops global standards and solutions
to improve the efficiency and visibility of supply chains across industries. It engages a global community
of trading partners, industry organisations and technology providers to understand their business needs
and develops global standards in response to those needs. GS1 is driven by close to two million user
companies, which execute more than six billion transactions daily in 150 countries using GS1 standards.
GS1 has local Member Organisations in over 110 countries. More information at www.gs1.org.
GS1 has standardised barcodes and radio frequency (RFID) technologies for the supply chain and mobile
commerce. It is developing the GS1 Source framework to enable these bar codes to link to rich content
provided directly by brand-owner companies. More information at www.gs1.org/source/.
About Open Mobile Alliance (OMA)
OMA is the wireless industry’s focal point for the development of mobile service enabler specifications,
which support the creation of interoperable end-to-end mobile services. OMA drives service enabler
architectures and open enabler interfaces that are independent of the underlying wireless networks and
platforms and that work across devices, service providers, operators, networks, and geographies. More
information at www.openmobilealliance.org.
In July 2012, OMA announced its specification for encoding, decoding and resolution of mobile twodimensional (2D) barcodes. More information at
http://technical.openmobilealliance.org/Technical/release_program/MobileCodes_v1_0.aspx
Along with a centralised and open registry to assign a virtually limitless number of barcode management
servers, the OMA specification allows retailers and advertisers to create sophisticated marketing,
advertising and mobile commerce campaigns using cameras on mobile phones.

